
Success Online

HVAC-Talk.com
HVAC-Talk.com is the most heavily 
trafficked online community 
connecting HVAC professionals with a 
focus on the contracting marketplace.

Visitors use HVAC-Talk.com for 
networking and socializing, to gather 
market information, and to pose 
real-world HVAC-related questions to 
other industry professionals.

Companies supplying HVAC 
contractors now have access to the 
largest online discussion forum in 
the HVAC industry, as well as new 
avenues to connect with qualified, 
engaged professionals looking for 
their products and services.

More than 146,000 registrered 
members. Over 3,000 new discussion 
threads started every month!

Average Monthly Traffic
Page views:  2.0 million
Unique visitors:  335,143

ContractingBusiness.com
Combining the full editorial content 
of the print magazine with breaking 
news, information about industry 
events, featured columnists, and 
much more, ContractingBusiness.com  
is the premier online resource for the 
HVACR contractor.  

With ContractingBusiness.com, 
you can reach HVACR contractors, 
managers, and decision-makers 
throughout the industry as they use 
the Internet to develop new products 
and applications from anywhere in 
the world.  

Average Monthly Traffic
Page views:  56,000
Unique visitors:  29,100

HVACRDistribution
Business.com
A fantastic complement to the 
magazine itself, hvacrdistribution 
business.com is an invaluable 
resource for the HVACR wholesale 
audience. This Web site contains 
the current issue of the magazine, 
archived issues, breaking news, 
industry hot topics, and much more.

At hvacrdistributionbusiness.com, 
HVACR manufacturers are provided 
with the most important information 
pertaining to the wholesale market, 
plus it gives them an additional 
opportunity to spread a powerful 
sales message to their target 
audience.

Average Monthly Traffic
Page views:  7,000
Unique visitors:  3,800
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Contracting Business.com & HVAC-Talk.com
Generate Tremendous Traffic*

	 • Combined more than 364,100 unique visitors per month*

	 • HVAC-Talk.com enjoys more than 146,000 registered users

	 • Combined more than 2 million page views per month*
 

*omniture sitecatalyst, 1/11 - 6/11

Online Advertising Options
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Leaderboard - 728x90
Gross Rate: $4,000 per month - LIMITED INVENTORY 

High profile location at the top of the page and directly within the user’s view. 
These run-of-site banners are an excellent choice for both branding and direct 
response campaigns. 

Runs on both ContractingBusiness.com & HVAC-TALK.com.

Tile - 125x125
Gross Rate: $1,090 per month - LIMITED INVENTORY

Cost effective option to run-of-site advertising. These run-of-site spots are great 
for brand awareness.  

Runs on both ContractingBusiness.com & HVAC-TALK.com.

e

Small Boom Box - 180x150
Gross Rate: $1,300 per month - LIMITED INVENTORY

Positioned near the site’s main tools and resources, this run-of-site unit allows for 
a premium placement. 

Runs on ContractingBusiness.com only.

d

Large Boom Box (Bottom) - 300x250/ Skyscraper -160x600
Gross Rate: $2,900 per month - LIMITED INVENTORY

Located within highly desirable editorial throughout the site, these run-of-site 
ads offer large real estate drawing attention to your message and giving your 
creative center stage. 

Runs on both ContractingBusiness.com & HVAC-TALK.com.

c

Large Boom Box (Top) - 300x250/ Skyscraper -160x600
Gross Rate: $3,500 per month - LIMITED INVENTORY

Located within highly desirable editorial throughout the site, these run-of-site 
ads offer large real estate drawing attention to your message and giving your 
creative center stage. 

Runs on both ContractingBusiness.com & HVAC-TALK.com.

b

a

ContractingBusiness.com HVAC-TALK.com
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eBlast (650x400)
Rate: $250/CPM (current full list size: 17,000)
ContractingBusiness.com now offers advertisers the perfect way to reach targeted prospects. 
eBlasts are a quick and direct way to target HVACR contractors, managers, and decision makers 
through a single-sponsored email blast. Create a personalized email and ContractingBusiness.
com will distribute it to our database of qualified prospects. 
Specs: HTML format, recommended width is 650 pixels or less. We recommend building HTML 
files using tables. No active content (forms, Flash, dynamic ads) permitted within blast.

White Paper Program  
Basic Package: 	 Super-Charged  Package:  
$3,000 gross for 12 months	 $5,000 gross for 12 months
• 1 white paper	 • Customized registration form	
• Customized registration form	   (up to 3 qualifying questions)  
  (up to 3 qualifying questions)	 • Posting on contractingbusiness.com
• Posting on contractingbusiness.com White 	   White Paper Library for 12 months 
  Paper Library for 12 months	 • A least 3 newsletter text ads throughout
• 1 newsletter text ad (based on open inventory)	   12-month period (based on open inventory)
• Full contact lead reports provided upon request	 • One direct email announcement to our 		

	   subscribers that your white paper is available
	 • Full contact lead reports provided upon request
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Sponsor Benefits: Series of three email invitations to Contracting Business.com 
circulation promoting the event.
Deployment schedule:    �Invitation #1 – 3 weeks prior to event 

Invitation #2 – 2 weeks prior to event 
Invitation #3 – 1 week prior to event

n 12 months archiving on ContractingBusiness.com.

n Full contact leads for all registrants.

n �Promotions in CB Hotmail, the Official eNewsletter of Contracting Business.com magazine. Your webinar will be promoted, 
including a link to register, in CB Hotmail, which deploys two times per month to 12,000 contractor subscribers.

n �Promotions on HVAC-TALK.com, CB’s own HVACR Industry social networking Web site! Your webinar will be promoted heavily  
on HVAC-TALK.com, where over 146,000 registered users meet and chat about HVACR industry happenings, trends, and events.

n Promotions of the event on ContractingBusiness.com Web site.

n �Promotions in HVAC-TALK eNews. Your webinar will be promoted, including a link to register, in HVAC-TALK eNews, which 
deploys one time per month to over 6,000 contractor subscribers.

n �Promotions in Contracting Business.com magazine (time and space permitting). Should time and space permit, your webinar 
will be promoted with a 1/2 page house ad in ContractingBusiness.com magazine the month preceding your event. Ad will 
include your logo, event topic, and registration information.

n �Sponsors are given a reporting URL, post event, where they can go at any time to download the latest registration data from 
their event.

Lead Generation
Webcasts are a turnkey, cost-effective way to deliver technical product information 
to a large, geographically diverse audience. These state-of-the-art webcasts provide 
dynamic multimedia platforms to launch new products, educate about expanded 
product capabilities, or reinforce a company’s industry expertise. 

Webcasts typically last an hour, are free to attendees, and include an interactive 
question-and-answer period at the end of the presentation. The initial presentation 
is given live, then archived on a Web site. Archived webcasts are particularly 
convenient for attendees because they have no place or time constraints: they may 
be viewed at any time, from any online computer.

Rates: $12,500 per webcast (gross)

Webcasts



www.HVACRDistributionBusiness.com

Peelbacks  (600x600)       
Rate: $1,800 gross/month
Home page branding with 100% reach to all home page views. This 
curled page movement at upper right hand corner of home page 
attracts visitors. Once the page peels back and the visitor clicks, they 
are directed to the advertiser’s landing page or Web site. 

White Paper Postings      
Rate:  $2,000 gross/year
White paper postings are great at generating qualified leads while 
communicating an advertiser’s solutions or best practices to industry 
professionals.  White papers are located on a custom-built landing 
page that features exclusive ad units and provides visitors with an 
executive summary of the white paper as well as a lead-generation 
form that collects business card info and 3 qualifiers.  White papers are 
promoted through eNewsletters and Web site banner ads. 
          • Hosted on ContractingBusiness.com for 3 months
          • Gated behind a registration page
          • Featured on exclusively branded landing page
          • Registration form contains 3 custom questions
          • Leads provided monthly to client 

Roadblocks (640x480)      
Rate:  $1,000 gross/month
Roadblocks are presite, full-screen ads that intrigue the visitor and 
can’t be ignored. Ads serve before home page up to 10 seconds to 
every unique visitor (one unique visitor counted per day). Roadblocks 
tend to generate high response rates and are exclusive positions. 

Advertiser Submitted Video     
Rate:  $250 gross/month
Advertisers have the opportunity to post their own videos (already 
produced by them) on HVACRDistributionBusiness.com. Videos on the 
site will be housed and described on a video landing page. 

Specs:  Material must be provided in Flash file format, video should 
be no more than 3 minutes long.

Leaderboard - 728x90
Gross Rate: $620 per month - limited inventory

High profile location at the top of the page and directly within the user’s view. These run-of-
site banners are an excellent choice for both branding and direct-response campaigns.

a

Feature - 200x90
Gross Rate: $375 per month - limited inventory

High profile location at the top of the page and directly within the user’s view. Located 
directly next to the Leaderboard so it is sure to get the viewers’ attention.

b

Large Boom Box (Top) - 300x250
Gross Rate: $495 per month - limited inventory

Located within highly desirable editorial throughout the site, these run-of-site ads offer large 
real estate drawing attention to your message and giving your creative center stage. 

c

Large Boom Box (Bottom) - 300x250
Gross Rate: $435 per month - limited inventory

Located within highly desirable editorial throughout the site, these run-of-site ads offer large 
real estate drawing attention to your message and giving your creative center stage.

d

Small Boom Box - 180x150
Gross Rate: $1,090 per month - limited inventory

Positioned near the site’s main tools and resources, this unit allows for a premium placement. 
Located on the home page and run-of-site.

e

Tile - 125x125
Gross Rate: $245 per month - limited inventory

Cost effective option to run-of-site advertising. These run-of-site spots are great for brand 
awareness. Located on the home page and run-of-site.

f

a b

c

d
e

f

f
f

f

f
f

Online Advertising Options    
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eNewsletters

Hotmail is an HTML eNewsletter targeting mechanical systems professionals twice each 
month. Presented in a format that is easy to peruse and digest, the eNewsletter features 
articles written exclusively for it by some of the industry’s most popular and prestigious 
consultants. Hotmail is a unique opportunity to get your sales message to industry decision-
makers while they are reviewing their email and searching for critical information online. 

Annual Sponsorship:
    Rate: $13,000
Section Sponsorship:
  (Banners: 468w x 60h; max 35kb)    
Featured Editorial Banner 
   Rate: $11,500 Annual
Editorial Banner  
   Rate: $10,400 Annual
Marketplace Banner  
   Rate: $9,000 Annual

Text/Logo Ad
Rate: $725 per newsletter
   • 50-word text ad also includes  
     a company logo
   • Placement is at the  
     discretion of the editor
   • Links directly to your website
   • Logo - 180wx150h: max 35kb

Text Link Ad
Rate: $530 per newsletter
   • 15-25 word text-only ad
   • Positioned just above the 
     ContractingBusiness.com    
     sponsor logos
   • Links directly to your Web  
     site

ContractingBusiness.com Hotmail
Reaches 10,900 HVACR contractors and engineers 2x per month

HVAC-Talk.com eNewsletter
Reaches 6,718 HVACR professionals 2x per month
Targeting registered members of the 
HVAC-Talk.com Web site twice each 
month, this popular “peer-to-peer” 
newsletter features timely topics and 
issues facing HVACR contractors and 
their technicians. 

Product Spotlight 
Reaches 31,000 HVACR contractors and engineers 
Get your product information directly 
into the hands of qualified HVACR 
contractors and engineers. Each month, 
our subscribers receive instant product 
and service information in the Product 
Spotlight. Sold on a first-come, first-
served basis, the Product Spotlight offers 
a convenient and successful way to 
promote your products to this important 
audience. 

Rate: $1,200 gross per position/per month

Specs:  Headline, 80 words or less, product 
image no larger than 125 pixels wide (30k max file size),  
and click-through URL

Refrigerant 411
Reaches 9,800 HVACR contractors
A monthly email update on key issues 
and trends in the HVACR refrigerants 
industry. We call it “4-1-1” because 
it dials HVACR contractors into key 
information related to refrigerants, 
which are so critical to the success of  
a contractor’s business.

Coverage will include:
• Research & Development  • White Papers
• Formulator Field Notes      • Late-Breaking News
• Legislative Issues                  • Event Information
• Reclamation and Recovery

Premium Skyscraper Ad: (1 available)
     Gross Rate: $1,100 per issue
Text Ad with Image: (4 available)
     Gross Rate: $630 per position (4 available)
     Up to 50 words of text and Click-through URL
     Image 180wx150h

Reach 3,000 HVACR wholesalers and distributors
HVACR Distribution Business now 
offers a monthly newsletter that 
focuses exclusively on wholesalers 
in the HVACR industry. It features 
breaking news, product information, 
and articles that focus on HVACR 
systems, controls, logistics, executive 
development, government and 
trade relations, management 
methods, supply chain technologies, 
refrigeration, plan and spec,  and 
marketing and sales.

Gross Rate: $365 per issue 
Four positions available

Annual Sponsorship

Featured Editorial Banner

Marketplace Banner

Editorial Banner

Banner Ad: (3 positions available):
    Gross Rate: $730 per month
Skyscraper Ad:
    Gross Rate: $1,380 per month

Sample of 
Newsletter  

to come

News Headline
News Headline
News Headline
News Headline
News Headline

Logo

Logo

Logo

Logo

Text

Text

Text

TextImage

Image

Image

Image

• Logo: 85x85       • Text: 50 word max.     • Image: 180x150 (max 35k)

gif and jpeg accepted; tiff and jpeg accepted for logo

*all rates are gross

WIRELESS VERSION         WEB VERSION Don't miss an issue of BFL   ADD TO YOUR SAFE SENDER LIST

BusinessFinanceLink
  In the March 3, 2009 Issue:

From the Editors of

A CFO's Recession Survival Kit

IFRS for Private Companies

Are Target Funds the 401(k) Panacea?

Counterparty Risk Threat Spikes

The #1 BPM Mistake

Bono Leaves Ireland to Save Money on Taxes

Hear Robert Kaplan Discuss Strategy for Measurable Benefits

BPM Resource Center

ADVERTISEMENT

Companies are now requiring treasury

and finance staff to hold the Certified

Treasury Professional (CTP)

certification. CTPs demonstrate the

knowledge and skills required to perform

competently in today's finance

environment. Prepare your staff for

success -- encourage them to register

for the upcoming June/July 2009 exam

window.

TODAY'S ALERTS

A CFO's Recession Survival Kit
Here are some steps finance executives can take to help lead their

companies through difficult times and become stronger in the process.

IFRS for Private Companies
Most of the attention regarding International Financial Reporting Standards

(IFRS) has focused on the possible implementation schedule for public

companies. Sometimes overlooked is the potential use of IFRS within private

companies. For more read Karen Kroll's Basis Points blog at The Big Fat

Finance Blog.

Are Target Funds the 401(k) Panacea?
Public policy debates about the nation's retirement system will rage this year

as legislators consider the impact of the drop in value of equity investments in

Today's Business Finance Link

Brought To You By    

The Association for Financial

Professionals

WEBCASTS

Uncertain Times? Be Certain

About What Is Profitable

BF Video

Factors Find Upside to

Retailer Blues:

An Interview with J. Michael

Stanley, Managing Director,

Rosenthal & Rosenthal, Inc.

BPM at Risk:

An Interview with BPM Partners

CEO Craig Schiff

LATEST ISSUE
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DESCRIPTION
A monthly email update on key issues and trends 
taking place in the world of HVACR refrigerants.

We call it “4-1-1” because it dials HVACR contractors 
into key information related to refrigerants, which are 
so critical to the success of a contractor’s business. 
Coverage will include:

• Research & Development 
• Formulator Field Notes 
• Legislative Issues 
• Reclamation and Recovery 
• White Papers 
• Late-Breaking News 
• Event Information

In every edition of REFRIGERANT 4-1-1, Executive 
Editor Terry McIver will put the issues into 
perspective via his “Sounding Board” column, while 
guest editorials – written by the top management 
of the refrigerant manufacturers themselves – will 
focus on topics that directly impact the refrigerants 
contractors are using on the job every day.

AUDIENCE REACH - 15,000+
REFRIGERANT 4-1-1 will be sent to opt-in 
subscribers from the CONTRACTING BUSINESS 
database. These individuals include HVACR 
contractors engaged in the design, new construction 
(installation), and/or service of mechanical systems  
in commercial and industrial buildings.

ADVERTISING OPTIONS

Premium Skyscraper  Ad – $1,100 gross per issue

Size: 160 pixels x 600 pixels 
One Available to Newsletter Sponsor. The words, 
“Brought to you by ...” will appear above the ad. 

Text Ad with Image –  $630 gross per position

Size: 180 pixels x 150 pixels; gif or jpg 
Up to 50 words of text and Click through URL 
Four Positions Available 

TECHNICAL SPECIFICATIONS
Format: JPEG, GIF, Animated GIF  
Maximum file size: 35KB 
Send files to: kathy.lewis@penton.com

workers' 401(k) balances. For more read Laurie Brannen's Brannen in Brief

blog at The Big Fat Finance Blog.

Counterparty Risk Threat Spikes
For years CFOs paid large rating agencies to help investors evaluate the

risks of buying their company's bonds, and diligently lobbied the agencies for

their company's debt to receive the best possible rating, but now CFOs

appear hesitant to trust the big agency ratings -- at least when it comes to

evaluating the risks associated with their different partners. For more read

Jack Sweeney's SEC Detox blog at The Big Fat Finance Blog.

The #1 BPM Mistake
Performance matters, especially these days, so CFOs now are being asked

to report and analyze all manner of financial measurements and nonfinancial

metrics (data not traditionally collected, reported, and analyzed by the finance

group). That means BPM, business performance management. For more

read Alan Radding's wiredFINANCE blog at The Big Fat Finance Blog.

Bono Leaves Ireland to Save Money on Taxes
Ireland's economy is in trouble, and now, as if the economic news isn't bad

enough, the country has to endure a bout of whining from rock icon Bono,

who says he feels "stung" and "hurt" by criticisms leveled at his band for

moving its music publishing operation to the Netherlands to reduce its tax

burden. For more read John Cummings' BizTaxBuzz blog at The Big Fat

Finance Blog.

Hear Robert Kaplan Discuss Strategy for

Measurable Benefits
The 6th Annual BPM Summit, Generating Value Through Visibility, brought

together some of the business world's foremost practitioners to explore the

transformational role of finance in the enterprise. If you missed the live event,

you can still enjoy unlimited access to the audio and slide shows from the

keynote speaker presentations at our on-demand archive.

BPM Resource Center
Philip Peck, director and practice leader for CFO Services at Palladium Group

Inc. discusses the role of finance in aligning financial and operation plans with

strategic goals in the podcast "The Finance Challenge of Aligning the

Business with Strategic Goals." Listen to it in the BPM Resource Center.

Business Finance magazine now

FREE to qualified subscribers.

Subscribe now!

FEEDBACK

IF YOU HAVE QUESTIONS,

comments or reader feedback about

an item covered in

BusinessFinanceLink, contact our

online editorial staff.

PRESS RELEASES

PRESS RELEASES CAN BE

SUBMITTED electronically to

Business Finance by e-mailing the

Press Room.

SUBSCRIBER TOOLS

Change email address                Unsubscribe                 Archives                 Mobile Version                 Web Version

Business Finance e-newsletters bring the latest news and solutions to finance managers looking to stay on the

cutting edge of best practices and technology. Get up-to-date information about IT management, risk management,

accounting software, human resources, budgeting and analytics, corporate finance, credit and collections, expense

management, and the latest analyst predictions.

Best of all, they're FREE! Subscribe now!
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Click image to subscribe

Refrigeration Service Today  
appears as a special monthly  

section in every issue of  
  CONTRACTING BUSINESS.Click 

the RST logo to access the 
Refrigeration section on  

www.contractingbusiness.com

REFRIGERANT 4-1-1 
E-NEWSLETTER HELPING HVACR CONTRACTORS   

RUN BETTER BUSINESSES SINCE 1944

WWW.CONTRACTINGBUSINESS.COM

REFRIGERANT 4-1-1 
E-NEWSLETTER

Introducing an all-new  
electronic newsletter dedicated  

to HVACR refrigerants  

Sounding Board: What’s Next on the EPA’s  
Schedule?

Formulator Field Notes: The Refrigerant Industry, 
Circa 2020

Trend Lines: Late Breaking Refrigerant Industry 
News & Events

Recovery/Reclaim Corner: XYZ Refrigerants  
Offers New Recovery Services

Sounding Board: What’s Next on the EPA’s  
Schedule?
Thd efhefhe cje eneneif ekneei en ejneei qps nin 
dnne kndn iienvbo nini en enein ieinqpld ne eond e

 
Formulator Field Notes: The Refrigerant Industry, 
Circa 2020
Thd efhefhe cje eneneif ekneei en ejneei qps nin 
dnne kndn iienvbo nini en enein ieinqpld ne eond e

Trend Lines: Late Breaking Refrigerant Industry 
News & Events
Thd efhefhe cje eneneif ekneei en ejneei qps nin 
dnne kndn iienvbo nini en enein ieinqpld

Recovery/Reclaim Corner: XYZ Refrigerants  
Offers New Recovery Services
Thd efhefhe cje eneneif ekneei en ejneei qps nin 
dnne kndn iienvbo nini en enein ieinqpld ne eond.

This edition brought to 
you by...  
Premium Skyscraper 
Sponsor’s Name

Premium 
Skyscraper Ad 

160 x 600

$1,100 

One Position 
Available

Exclusive to 
 Issue Sponsor 

Image 

180 x 150 
(gif or jpg) 

Text Ad with Image

Up to 50 words; 
Click through URL 

Image 

180 x 150 
(gif or jpg) 

Text Ad with Image

Up to 50 words; 
Click through URL 

Image 

180 x 150 
(gif or jpg) 

Text Ad with Image

Up to 50 words; 
Click through URL 

Image 

180 x 150 
(gif or jpg) 

Text Ad with Image

Up to 50 words; 
Click through URL 

S
k
y
s
c
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p
e
r

(160x600)
pixels

Image
(180x150)

Image
(180x150)

Text
50 words & URL

Text
50 words & URL

HVACR Distribution Business eNews

S
k
y
s
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e
r

(160x 600)

Banner (468x60)

Banner (468x60)

Banner (468x60)
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Online Advertising Specifications

For ContractingBusiness.com & HVAC-TALK.com:  
	 Please send all materials to:
	 Kathy Lewis, Production Coordinator
	 Office: 913-967-1390   Fax: 913-514-6807
	 kathy.lewis@penton.com

For HVACRDistributionBusiness.com:  
	 Please send all materials to:
	 Shaun Kelly, Production Manager
	 Office: 913-967-1829   Fax: 913-981-5657
	 shaun.kelly@penton.com

Max file size:  under 40k - Acceptable file types:  JPG, GIF, animated GIF, Flash, and Third Party Tags

n For interactive rich media, we follow 
IAB standard guidelines as seen here:  

n  If you’re using DoubleClick DFA, 
please provide internal redirects. 

n If you’re sending Flash, please provide 
a back-up GIF for visitors who do not 
have the Flash plug-in installed or 
javascript turned off on their browser.

n  For all ads, please provide target  
URL separately.

http://www.iab.net/iab_products_
and_industry_services/1421/1443/
Rich_Media
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One-Stop Sponsorships
One-Stop landing pages connect the user with a 
repository of category-specific news and other related 
content. As a sponsor, you exclusively own all advertising 
real estate on these pages. Position your brand with the 
content your specific customers are looking for.

Sponsorship includes:   
Top leaderboard (728x90),  
2 Large Boom Boxes (300x250),  
Small Boom Box (180x150)

One-Stop Category Topics:
Comm. Equipment & Systems
Res. Equipment & Systems
Indoor Air Quality & Ventilation
Service
Controls
Refrigeration

Rates: 
1 month:  $2,000 gross/month
3 months:  $1,800 gross/month 
6 months:  $1,500 gross/month 
12 months:  $1,300/month

Advertiser Submitted Video
Rate:  $400 gross/month
Advertisers have the opportunity to post their own videos (already produced by them) on 
ContractingBusiness.com. Videos on the site will be housed and described on a video landing 
page and promoted on the home page.
Specs:  Material must be provided in Flash file format, video should be no more than 3 minutes 
long. Provide company logo and short description and title of the video.

Roadblocks (640x480)
Rate:  $3,000 gross/2 weeks
Roadblocks are presite, full-screen ads that intrigue the visitor and can’t be ignored. Ads serve before 
home page up to 10 seconds to every unique visitor (one unique visitor counted per day). Roadblocks 
tend to generate high response rates and are exclusive positions. 

Extra Online Features

NEW!
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