
Build A RelationshipGive Them Access

Less Is More

Measure Your Response

Name and Subject Line 

Email Marketing Strategies

Keep your messages short and sweet. 

If you have a long article, give them the first paragraph 
as a teaser, and link the reader to your blog or website 
for the rest.

Giving your reader a reason to visit your website 
increases web traffic and provides them more 
information when they get there.

Name
Do your customers recognize you by your personal 
name or by your company name?

Make sure the “from” line clearly states who the 
message is coming from. If they don’t recognize you, 
they might think it’s spam.

Subject
Your subject line is one of the most important factors in 
your open rates. Limit it to around five words, and 
make it interesting enough for the reader to open it.

Keeping track of how many people receive, open, and 
share your messages will tell you if your content is 
interesting to them or not.

Once you narrow down what topics get the best results, 
you can start producing messages that will be more 
effective.

Consumers likely did not sign up to constantly 
receive sales pitches and product information.

Use your email marketing to build relationships and 
educate. Relevant content is more likely to be read 
and shared. 

Here are some ideas:
Answer frequently asked questions
Before and after photos
DIY tutorials
Staff photos and introductions

Provide exclusive access to give your customers a reason 
to subscribe.

Here are some ways you can reward your subscribers:

    Sneak peaks of upcoming services 
    Special coupons and offers
    Tutorials and DIY projects

Source: Constant Contact (2012)

For only  $100 a month, you have access to the Service Roundtable Email Marketing Program 
PLUS all of the business tools and marketing materials you need to build your business.

Call 877.262.3341 Today!


